
Leave the door open, 
breathe influences from 
elsewhere and create. 
NO-MAD is a child of 

India but is sometimes wandering beyond it’s homeland imagination. NO-MAD has a heart that beats 
for India, the feet are rooted in this land, and the glance that delves into the daily life of the country. 
A 100% Indian brand ? Impossible, impractical and perhaps too obtuse as influences combine. But 
a 100% for India, for sure. NO-MAD, with products devoted entirely to the Indians, their habits, their 
manners, their lifestyle. Styles/items/products designed to fit into the daily and carried out by a 
fully Indian production. Whenever possible, the expert hands of indian artisans produce/craft the 
NO-MAD collections in respect of indian know-how and tradition. So finally, why 3% elsewhere ? To 
reverse the trend first. Because India is a source of inspiration to which the creators of the world 
are constantly watering. This thirst for India is the essence of NO-MAD, its raison to be/exist. But 
occasionally, the brand allows inspirations from beyond the borders to flow. To bring a new breath. 
To adapt and capture the best from elsewhere.This crossing of cultures, is also present through 
the team that composes   this project which has a marked and accepted philosophy. Because for 
NO-MAD, several pairs of eyes facing the same direction will always be a sign of wealth and creativity. 
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3% ELSEWHERE

Portrait

NO-MAD CV / ANUJ KOTHARI 
Born and brought up in Mumbai, in a Modern yet traditional 
Marwari Home, Anuj Kothari is an engineer with a creative 
bent of mind. A young well travelled Indian but very proud  
of his Indian Roots. What started initially as an idea for 
a cutting edge “Made in India” concept store, was over time 
modified into a brand whose heart beats for India.  
An avid net surfer, he chanced upon Valerie Barkowski’s 
body of work accidentally. Was blown away by what he saw 
and intuitively felt that she would be the right person  
to develop the idea he had in mind. 
anuj@no-mad.in

THE NO-MAD PICTURE BY VB
NO-MAD is before anything else a meeting, but it is also  
a step forward in the personal evolution and creative route 
of Valerie Barkowski. NO-MAD is a challenge and especially 
a brand of heart.
Belgian roots. Russian, Moroccan, Indian by adoption.  
Multi cultural. Valerie Barkowski is here and elsewhere. 
But what is sure is that she drops her suitcases always 
where her heart dictates to do so. An instinctive approach 
is one of the leitmotifs that drives her creative life... 
and NO-MAD is no exception. 
valerie@no-mad.in
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A SKY BLUE
COLLECTION

TEXTILE BY THE METRE 

TEN IN ONE

 Photos : Tania Panova 
"Making of " photos : Sameer Tawde

NO-MAD opens up its color palette, to make room for blue. Not a bold royal blue but a 
soft grayish blue. A guide to dream and relax. The color blue is used to color gods and 
goddesses. It symbolizes pure sentiments, truth, and courage and makes one think 
of the ocean, the sky. The color of water, blue nourishes, refreshes, and provides 
the mind with its wisdom. Like Rama and Krishna who have a blue skin, this color 
protects the world from darkness and evil. For this NO-MAD collection, blue is light, 
mixed with white and grey for more depth, to  achieve more introspection. It combines 
with deep plum to revive the flame and fervor of the latter. It juggles with contrasts, 
with opposites which finally blend into a new collection made of life and sweetness.

NO-MAD goes beyond just offering 
a collection… Today, it manufactures 
quality products, it gives you a chance 
to acquire textiles by the meter. To 
instill the NO-MAD spirit, to match your 
creativity.They are bought by the meter. 
For more freedom. For more creativity. 
To adapt to desires, to ideas. NO-MAD 
textiles want you to acquire them. They 
want you to use them sparingly or they 
adapt all the way, throughout their 

During a full day of humility, Jains monks, dressed in white, are wont to travel 
simply barefoot with their bowl … a unique piece born from à fabulous craft.
Each bowl is unique and brother of another smaller or bigger than him… In the 
region of Rajasthan, the Jain monks have renounced their worldy possessions. 
Only exceptions are the wooden bowls they use to collect food donations. The 
beauty of the bowls is in its origin … they were born in the same section of a tree, 
the rohida. From this piece of Wood emerge ten separate bowls, each cut into 
the heart of the former. The loss of material is thin, the sense is tremendous. 

length. They color cushions, mattresses 
and other accessories of the brand. But 
why limit one ? A collection is always 
made by choice. So NO-MAD wants 
to widen the world of possibilities and 
make you create personal items from 
the brand’s textiles. Each one has its 
own artistic meaning… A table cloth, 
napkins, curtains, arm-chair cover ? 
The potential is endless. Personal, while 
being stamped “NO-MAD 97% India”. 

Today, only thirty local families 
still practice this craft … a tech-
nique NO-MAD is sensitive to. 
Inspired by the soul and tradi-
tions of India, the brand likes to 
incorporate handmade products 
whose quality is matched only 
by its beauty and authenticity. 


